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For 40 years, Buckmasters has been more than a
name — it's been a trusted symbol of innovation,
tradition, and authentic storytelling in the outdoor
industry. As we approach our 40th anniversary in
2026, we’re not just honoring the past — we’re
building the future.

e Momentum & Growth: Launching a new website,
refreshed logo, and driving rapid expansion across
digital platforms.

« Multi-Channel Reach: Connecting audiences through
print, TV, podcasts, influencer partnerships, live
events, and one of the industry’'s fastest-growing
soclal- media presences.

« Partnership Opportunity: A unique chance to align
your brand with Buckmasters’ legacy of trust and
engage millions of passionate outdoorsmen through
authentic, innovative campaigns.

NEW WEBSITE PRESS RELEASE | LOGO REFRESH PRESS RELEASE
THE STORY.BEHIND THE LOGO



https://www.theoutdoorwire.com/releases/04ac52a7-0ec1-4d92-94b7-d58bb65f4506
https://www.theoutdoorwire.com/releases/46103f24-cecd-4484-bfbb-0f71693df913
https://www.theoutdoorwire.com/releases/04ac52a7-0ec1-4d92-94b7-d58bb65f4506
https://www.theoutdoorwire.com/releases/46103f24-cecd-4484-bfbb-0f71693df913
https://youtu.be/9fUY5lZF9Qw?si=XhaZ68G8Tnwj1BWE
https://youtu.be/9fUY5lZF9Qw?si=XhaZ68G8Tnwj1BWE

OFFICIAL SCORING
- ‘5'-,._-‘;;'

S 4 ';;‘-";
D 7 it 43 e
‘@?- 3 i N :\; i S " o &
L\ i B . o % ~.
{ U= g, g . &y
F ¥

y %

The Buckmasters Full- it Scoring System is the
only antler evaluatldn meth d that never deducts for
i %-3ymmetr'y

BUCKMASTERS)

« Proven & Modernized: Drlglnatln 1 ¢
adopted in the mld*’ISSDsf\upda e;ln 2025

with inside spread, it offers the clearest measure

‘not su bjective
' ad.

showcasi rery
eates natura

sorships, ar

o



https://www.theoutdoorwire.com/releases/f2b8344b-d92b-428b-9c4f-f7569c4cf642
https://www.theoutdoorwire.com/releases/f2b8344b-d92b-428b-9c4f-f7569c4cf642

SOCIAL MEDIA
ADVERTISING

We showcase your products authentically and effectively thr'ough
our social media platforms.
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. Custom: content creation & trusted ambassador' advocacy

« Seasonal gift gmdes
' »7In-depth gear reviews

Plus whitelisting opportunities across Buckmasters social media.

.UFI SOCIAL
CDMMUNITY

Our somal media audience has grown by over 27% in the trailing 12
months; surpassing 1 million followers across platforms.

OUR FOLLOWING-
FACEBOOK: 443K
INSTAGRAM: 229K

< buckmastersnation & (&)

THREADS 31 K Q%;%y 5,339 231K 1,335
TIK TOK: 101.2K . posts followers  following
X FOLLOWING: 109.1K e " T
YOUTUBE: 60.5K S/ 2 L e L.
PINTEREST: 35K ' e
LINKEDIN: 1.5K A ——

OUR REACH é&;’ m Followed by 595 others you know

FACEBOOK REACH: 35.5M
INSTAGRAM REACH: 25.2M
TIK TOK POST VIEWS: 18M
X REACH: 12.6M

YOUTUBE: 20.1M VIEWS

*All figures represent trailing 12-month (T12) data, when applicable®-<;
PACKAGES START AT

$S2,400




— gain afl:er purchase
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Buckmasters makes it simple for your brand to meet that need with
our “On Tr_}e'ﬁoad’: team:

- Aligns your brand with trusted outdoor content-Creators
- Manages campaigns from start to finish -~
- Delivers r'eadyfto-use content stralght toyou

With Buckmasters “On the Road” Team, you get authentic storytelling,
measurable results, and streamlined content selutions — making your
marketing more impactful, efficient, and budget-friendly.

PACKAGES START AT

$S2,500




EMAIL
CAMPAIGNS

Reaching one of the most loyal and engaged audiences in the
outdoor space, the Buckmasters Newsletter connects directly with
passionate hunters and outdoor enthusiasts.

Delivered'{etr‘aight to over 150K subscribers’ inboxes, it offers
advertisersfa targeted way to reach consumers who are-highly N\
investgd in hunting, gear, and outdoor lifestyle brahds-—————_____

NEWSLETTER AD: $1,250 el
e One ad placement in our weekly newsletter featurlng blg buck
stories, outdoor tips, wild game recipes, engaging conversatlons
and the latest industry news
ghscmber list size average ef ’I 50K
-""Avg ‘open ‘rate of 53% ==

BUCK ALERT SPONSDRSHIP $1,500

o Inclusion in our weekly newsletter .
« Dedicated Social Media Post on Buckmasters IG and FB
« See example

DEDICATED BRAND EMAIL: $3,000
- List size of 173K
« Avg open rate of 47%


https://www.instagram.com/p/DPlj3siDox0/?img_index=1

PODCAST
SERIES

The_Big Buck Blueprint podcast series showcases in-
depth stories from hunters across the nation, detailing
their experiences pursuing and harvesting remarkable
free-range whitetails. Each episode features interviews
with hunters who share their strategies, challenges, and
the unique narratives behind their successful hunts.

.:

rj. e

The Buckmasters Qutdoor Padcast delivers hunting
insights, expert interviews, gear reviews, and inspiring

BUCKMASTERS g stories from the field—with a strong focus on whitetail
DUIrDDUR‘S AVc= deer. Covering everything from record-book bucks to
: PODCAST, property management strategies, the show connects
7 listeners with the passion and expertise of the hunting
community.

PODCASTS ARE AVAILABLE ON YOUTUBE, SPOTIFY,
APPLE PODCASTS, OUTDOOR AMERICA AND MORE

300K+ % w AVG 25K+
LISTENS

D LISTENS
T12 ' .f) PER MONTH

PACKAGES START AT
$4,000


https://youtube.com/playlist?list=PL1syCfBDNPkuLYX6hxl-EEZdLzgSgsd7P&si=rJ5DrZFCTymcQZvl
https://youtube.com/playlist?list=PL1syCfBDNPkuW3yuRSBovocOn2mpY6j5B&si=g507O2N5uR6QEXWq

VIDEO
SERIES

Producer: SUB/ Media

BUCKMASTERS BUCKMASTERS
(TRADITIONAL) ON THE ROAD

Distribated on Outdoor Channel Distributed on Just Shat, YouTube,
and MOTV Outdoor America
LEGENDARY BUCKMASTERS
WHITETAILS UNCUT

WITH Distributed-on-YouTube, Faceboak;

BUCKMASTERS Outdoor America
Distributed on YouTube and
Outdoor America

ADVERTISING IS AVAILABLE THROUGH PRODUCT USAGE,
COMMERCIALS, BILLBOARDS AND CUSTOM SEGMENTS

00000000 00000000 0000DHH0 VODHONDH

OUTDOOR CHANNEL: 344K AVG HOUSEHOLDS/MONTH
OUTDOOR AMERICA: 457K AVG IND. IP ADDRESES/MONTH
YOUTUBE: 1.6M AVG MONTHLY VIEWS

PACKAGES START AT

$6,000


https://www.theoutdoorwire.com/releases/46103f24-cecd-4484-bfbb-0f71693df913

BUCKMASTERS
WHITETAIL
MAGAZINE

Buckmasters Whitetail Magazine has been the trusted voice for whitetail
enthusiasts for decades, delivering unmatched hunting stories, expert
insights, and content that speaks to the passion of our readers.

In May 2026, we are proud to celebrate our 40th Anniversary with a special
custom edition. This nostalgic issue will showcase the very best stories from
the past 40 years, designed with a commemorative template that pays
tribute to the magazine’s legacy.

S Issues per Year
180,000+ Readers per Issue

40th Anniversary Special Edition - May 2026
« Editorial Calendar available upon request

)

_BE! “”" RATES:

s pw e R : 4 COLOR AD
1 page $4854
2/3 page $3879
1/2 page  $3202
1/3 page  $2435

*15% MULTI-MEDIA DISCOUNT AVAIL

285"\7\;555133 4
RECORD

%

ADDITIONAL EDITORIAL INFORMATION



https://drive.google.com/file/d/1fTwfofzWGgxbqj42n8CJnlRlyOdiOs7V/view?usp=sharing

OUR
EVENTS

BUCKMASTERS EXPO

Read the 2025 Expo Press Release

The Buckmasters Expo brings in 18,000+ attendees,to
Alabama eaech year — delivering big visibility for brands

while supporting local nenprofits with more than
130,000 meals provided in 2025.

BULLS & BUCKMASTERS

Read the 2025 Bulls + Buckmasters Press Release
Held in conjuction with the expo, Bulls & Buckmasters
brings over 7,000 fans together for one of the Expo’s
most exciting attractions — two nights of pro bull riding
that create prime visibility and sponsorship
opportunities.

BUCKMASTERS'

BULLS

BUCKMASTERS GOLF
TOURNAMENT

2025 Galf Tournament Press Release

Launched in 2025, the first annual Buckmasters &
Realtree Charity Golf Tournament raised over $30,000
for Big Dreams Outdoors. Filmed for social and YouTube,
the event creates strong visibility and diverse
sponsorship opportunities.



https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/9688edfc-359c-4d7a-ae3d-dce02132a630
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7

EVENTS
CONTINUED

BUCKMASTERS LIFE HUNT

Watch the Life Hunt Playlist

The Buckmasters Life Hunt gives seriously ill and
disabled children and young adults the chance to
experience the hunt of a lifetime, creating
memaories;and celebrating the. power of the
outdoors.

SQUIRREL VMIASTER CLASSIC
Watch the 2025 SMC Video

: The Squirrel Master Classic pairs outdoor
personalities with youth hunters and squirrel dogs
Y fora fast-paced, one-of-a-kind small-game
competition.



https://youtube.com/playlist?list=PL1syCfBDNPkt6NNlZBY94IufhjrqeUcKa&si=hKix54ZDdrzfGgwi
https://youtube.com/playlist?list=PL1syCfBDNPkt6NNlZBY94IufhjrqeUcKa&si=hKix54ZDdrzfGgwi
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://youtu.be/AE-odb4SEx0?si=lKqpHIh2jSrtzqmN
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
https://www.theoutdoorwire.com/releases/324a442c-3d2c-405f-9f30-230d3575c4e7
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Our partnership with Buckmasters has been an mcredlbl\experlence from
day one. Jackie and the entire team-have welcomed us like family, and it’s
clear how deeply they care about protecting and growing the future of
hunting. Their passion and authenticity shine through in every event they
host, and that makes being a sponsor truly meaningful. We’re proud to
stand alongside Buckmasters and look forward to continuing this
relationship for years to come.

—~ SHELBY LOWE | ROCKY BOOTS



LICENSING
OPPORTUNITIES

For decades, leading companies in the outdoor industry have
partnered with Buckmasters to license our trusted name
and marks. These collaborations allow brands to leverage

the strength, recognition, and credibility fhat Buckmasters

has built with hunters and outdoor enthusiasts nationwide.

Our licensing partners have successfully aligned their
products with the Buckmasters, brand to increase visibility,
build consumer-eonfidence, andiconnect with one of the
most loyal audiences in the ‘outdoor market.

In 2026, we are proud to intr'oducé\\ifwo new licensing
collaborations that expand the Buckmasters name into
exciting new categories — further strengthening our reach
and impact while delivering fresh oppartunities for our
partners.

With Buckmasters, licensing isn’t just a label...
it’s a stamp of authenticity.




